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What do you know about 
Personal Branding?



Personal Branding MYTHS

★ Personal branding is just self-promoting and bragging

★ Having your own brand makes you less of a team player

★ Personal branding is only for top corporate leaders 

★ I don’t need a brand; most people don’t have one anyway

★ I just need to design my brand once and I’m set for life

★ My brand is my job title or job description



Personal Branding TRUTHS

1) You already have a brand. You always have.

2) You are as good as your reputation.

3) If you don’t manage your brand, it probably 
won’t help get you where you want to go. 



What is a Personal Brand?

★ Your public image

★ What you’re known for

★ An expectation of an experience



Personal Brand

Professional 
Brand

Family

Friends

Passersby

Recruiters

Supervisors

Colleagues

Clients

Students



Brand Self-Inventory

Values

Passions

Strengths

Goals

Traits



Self-Inventory

Traits Values Passions Strengths Goals

Curious

Passionate

Straightforward

Organized

Encouraging

Grateful

Fast-paced

Education

Efficiency

Health

Fairness

Environmentalism

Aesthetics

Loyalty

Learning

Counseling

Teaching

Dance

Music

History

Food

Empathy

Activator

Connectedness

Input

Individualization

Certificate in 
Public 
Speaking

Present at 
NCDA

M.Ed. in Adult 
Education & 
Lifelong 
Learning



Personal Mission Statement

To assist individuals in their quest for 
perfection and eternal life.

To inspire and empower others to discover 
and fulfill their potential and add greater 
meaning to their lives by advancing their 
education and careers. 



Personal Mission Statement

https://www.livecareer.com/career/advice/jobs/creating-personal-mission-statements

WHY

★ Expresses your core values & 
beliefs

★ Helps you match with 
companies that have similar 
values & beliefs

★ Helps you focus your energy 
and resources

★ Articulates what success 
looks like to you

HOW

1) Identify themes of past 
successes

2) List ways you could 
contribute

3) Identify core values and 
narrow down to <5

4) Identify goals

5) Draft & redraft



Personal Mission Statement Examples

Denise Morrison (CEO of Campbell Soup)
“To serve as a leader, live a balanced life, and apply 
ethical principles to make a significant difference.”

Sir Richard Branson (Virgin Group Founder) 
“To have fun in my journey through life and learn from my 
mistakes.”

Oprah (Talk show host, actress, producer)
“To be a teacher; to be known for inspiring my students to 
be more than they thought they could be.”



B.A. American 
Studies, Minor in 
Ballroom Dance

M.A. 
Psychological 

Counseling

Career Counselor

Academic 
Advisor

Past Present Future

Career Director @ 
BYU

Career 
Development 

Instructor

Career Coach @ 
Launched by 

Linda

ENFJ

Salsa Dancer

M.Ed. Adult 
Education & 

Lifelong Learning

Certified 
Strengths Coach
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 2018 Survey (n=82)

Kind 15

Intelligent 14

Friendly 13

Dance/r 12

Determined 11

Adventurous 10

Caring 10

Driven 10

Motivated 9

Ambitious 9

Thoughtful 8

Energetic 7

Hardworking 7

Outgoing 6

Passionate 6

Organized 6

Active 6

 Self

Loving

Loyal

Fair

Open

Honest

Humble

Curious

Clean

Driven

Grateful

Direct

Positive

Genuine

Enthusiastic

Trustworthy

Organized

Healthy

 Self

Punctual

Patient

Creative

Balanced

Frugal

Focused

Present



Company Brand

Personal 
Brand

Personal 
Brand

Personal 
Brand

Personal 
Brand

What unique contributions do you bring?



You take your brand with you



Everything you do becomes part of your brand



In Person

Interviews
Meetings
Conferences

Handshake
Eye contact
Clothing
Grooming
Voice tone
Elevator Pitch

Confident

Competent

Concise

Clean

Cordial



On Paper

Resume

Cover Letter

Business Cards

Consistent Headers

Clean formatting

No Typos



On Paper



Online90% of recruiters conduct online 
research on candidates

https://www.entrepreneur.com/article/280371

70% of recruiters have rejected 
candidates based on online research

Linkedin
Emails
Social Media
Website

Name
Bio
Images

Consistent

Professional

Authentic

Updated

Relevant



Online



Online



Impressions

About You

Approachable

Trustworthy

Competent

Supportive

About Themself

Calm

Inspired

Empowered

Hopeful



All good brands should be
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Continuing the conversation on personal branding

Linda Flores
Brigham Young University
Career Director

linda_flores@byu.edu 
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